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Academic Honesty

Academic Honesty: “All work submitted for academic evaluation must be the student’ s own. Certainly, the
activities of other scholars will influence all students. However, the direct and unattributed use of another
" s efforts is prohibited as is the use of any work untruthfully submitted as one’ s own.” The penalty for
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violation of this policy will be a zero for that assignment if it is a first offense. Subsequent violation
will result in an F for the course.
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1 Course Introduction/ Emerging Technology Research Zo
2 Catch—up Strategy in the Digital Era 29
3 User Generated Contents Z9
4 Crowd Funding/Sourcing Z9
5 Open Innovation in ICT Industry pagel
6 Technology Management and Strategy 1 29
7 Technology Management and Strategy 2 29
8 S2tOA D124 AE
9 Online Labor Market/Platform economics 29
10 | Smart Healthcare 29
11 Social Impacts of ICT Z9
12 | Research on Big Data Z9
13 Start—up and Entrepreneurship 29
14 | Social Media Marketing and Channel Management gl
15 Digital Economics/ Economies of ICT/ Complexity gl
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