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5. =& "L H&
=4 w==UW=s =S EN Hl 1
1 JF QeldH0lE LE 5&. AIRHARIE HENQ| & (How to form a St DU 2 o TE
business)
5 6. DI SAI|L 2 (Entrepreneurship and Starting a ot0) DU 2 2ot
Small Business)
3 7% 2212 2ldE (Management and Leadership) 29 i € Zex=
4 8. =Y A& &0 USol=s =29 24 (Structuring St DA L AT
Organizations for Todays Challenges)
5 10&. &a SI|20 (Motivating Employees) ge i Y 2oz
5 &, XTI 22 224 2a 4210 |XI(Human Resource St DY oK
Management : Finding and Keeping the best employees)
1&. WEN HEote BIE2LA BH-FUAS 2IAA0 e S =<
7 =& (Taking risks and making profits within the dynamic business 29 i & 2oxkts
environment)
8 S2HAIE AE
9 3%, 22Y AMEON A2 HIELIA (Doing business in global business) 29l oMY 22Xz
10 4@*.. =clH %”%‘EF Jlgel 'Mil&* ol (Demanding ethical and oto) DU Y Ao T2
socially responsible behavior)
Xt E| - (e] S3E = i . i
11 12%. OFAHIE : RO0HXS ROE=E 501 (Marketing : Helping buyers oto) DU Y Ao T2
buy)
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Xt & OX -0 Al H 1
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