e-HOMA ( e-commerce )
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Course Introduction/ e-commerce and e—business
Catch—up Strategy in the Digital Era

User Generated Contents

Crowd Funding/Sourcing

Open Innovation in e-commerce

Digital Economy and Strategy

e-commerce Technology and Management
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Online Labor Market/Platform economics

Smart Healthcare

Social Impacts of ICT

Exploitation of Big Data on e—commerce
e-commerce Start-up and Entrepreneurship
Social Media Marketing and Channel Management
Web Contents Development and Extension

Final Exam

Take Home
Exam
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