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85| A u4= (Prof. Park, Hye Kyung)

95| E Wl AH[X S, HHHE T2E 7|8 FHER| 2eE A0
Nostalgia, Word of mouth, Preorder strategy0il ot =XIE Sal02
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CHAHE 510-28 hkpark2021@ajou.ac.kr
Marketing, Consumer Behavior, Brand Strategy

The effect of the preorder strategy on consumers product choice: the moderating role of
product experience and payment timing

The effects of nostalgia marketing on consumers' brand extension evaluation
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CtAk 306-1% seoul80@ajou.ac.kr

Sports and Entertainment Marketing

DO O

The effect of negative product publicity on corporate reputation depending on the degree
of crisis responsibility, the type of consumer's self construal and product-involvement level
Asian Communication Research
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ChAFRE 52115 yk69@ajou.ac.kr
Corporate Governance, Performance Evaluation, Budgeting

Moderating Effects of Agency Problems and Monitoring Systems on the Relationship
between Executive Stock Option and Audit Fees : Evidence from Korea
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CHA2H 4295 jykang@ajou.ac.kr
Text mining, Intelligence Information System, Big Data Analysis
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Analyzing the discriminative attributes of products using text mining focused on cosmetic reviews

BERT/LDAS 2&%h &X| e 7|Hte| o|0| 20|11 B 75 2 MX| 2t =8 A| A H|oF A7
Semantic and explainable research-related recommendation system based on semi-supervised methodology
using BERT and LDA models
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CHAFEH 5275 sikim@ajou.ac.kr
Accounting Regulation & Policy

The joint effects of partner rotation and allocation of audit hours on audit quality

The differentiated CSR activities and corporate value
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Ciik2t 4285 gshim@ajou.ac.kr
Investment, Theory of Optimum Consumption Investment, Risk Management

Reversible Job-Switching Opportunities and Portfolio Selection
Applied Mathematics and Optimization

Time preference and real investment
Journal of Economic Dynamics & Control
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0]8¥ == Coaching, Consulting, Counseling, Career
Development, Organization Development £0F= Adult Continuing
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CHAFEE 4205 bychang®@ajou.ac.kr

Applied Statistics, Business Model Innovation, Supply Chain Management, ICT Management

OO

A new stochastic SIQR model with two delays: forecasting COVID-19 diffusion

A new location selection model of buy online and pick up in store in omnichannel logistics
systems
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Getting started
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Contact Info.

Faculty member.
st &/ &7 4 (Shim, Gyoocheol), gshim@ajou.ac kr SFA 4 (Yoon, Chunsuk), seoul80@ajou.ac.kr
Stat &/ 98l 4 (Park, Hye Kyung), hkpark2021@ajou.ac kr 0|2 W= (Lee, Yunkeun), yk69@ajou.ac.kr
St/ Skt (Hana, Lim), unoone@ajou.ac.kr ZZFH W4 (Kang, Juyoung), jykang@ajou.ac.kr
ZArel 24~ (Kim, Sangil), sikim@ajou.ac.kr
O W=+ (Yi, Sungyup), hicoach@ajou.ac.kr
ZHHE 14 (Chang, Byeong-Yun), bychang@ajou.ac.kr




